


JESSE MARLOW — WOUNDED BOOK © purrosE 2005

Inside, the book borrows further from the medical world using icons Selected for inclusion into the 2006 D&AD Awards Annual, the Creative Review Annual geLow: Spreads from the book.
and fine paper similar to that found in medicine packaging. 2006 and Winner of the Book Design category in the Mc Naughton Review, Venice 2005.



DEBORAH SAMUEL — IDENTITY AND STATIONERY © PURPOSE 2004

Deborah Samuel is a photographer that specialises in animal portraiture. Mixing a background
in fashion photography with a deep love and understanding of the subject matter, Deborah

is able to stylishly capture tha animals’ character and charm. Purpose helped Deborah to
establish a brand identity that would reflect this ‘warm elegance’, designing stationery, a
website and a range of branded photographic books.

Deborah Samuel

Debarah Samuel
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DEBORAH SAMUEL — IDENTITY AND STATIONERY © PURPOSE 2004




LAND SECURITIES — BANKSIDE 1 INVITE © purrosE 2005

Purpose were briefed to create a memorable invitation to
the ‘Topping Out’ event for one of the UK's largest property
developers, which we did... with apologies to Mr Warhol.

Traditionally a ‘Topping Out’ ceremony is held to mark the
completion of the highest point of a building, and for
Bankside 1 Land Securities organised a grand ‘Pop Art’
themed party situated next to Tate Modern.
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SIMPLY SAUSAGES — CHRISTMAS MAILER © purpost 2005

For the last ten years, Simply Sausages have been building
a reputation as the place to go in London for the very best
gourmet sausages.

The company wanted to consolidate their reputation within
the industry by sending out a special piece of marketing to
a select list of clients and suppliers. By giving a Christmas
cliché a surprising twist Purpose created a witty and
memorable mailer — leaving the recipient in no doubt:
these people are crackers about sausages.

This design was shortlisted in the 2006 Design Week Awards.




VISUAL IDENTITY © purPoSE 2006

A selection of marques taken from visual identities designed by Purpose.
Please contact us if you would like to see the complete identity schemes.

FOOTSTEP FILMS

An identity for a film production

company specialising in DVD
format travel guides.
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HUSH

For a small company of garden

designers, Purpose proposed the
name; a strapline: ‘The secret of
beautiful gardens’ and an identity

that could grow with the firm.

RED CARD

Z0O

METROPOLITAN POLICE

In order to tackle Anti-Social
Behaviour, Brixton Police were
granted new powers of arrest
in parts of the town.

Purpose created a name

and identity to mark out the
areas and help communicate
the new legislation.

NHS

This animated medical cross
forms part of a broader campaign
for ‘Patient Choice’, an initiative
to give patients a greater say in
their own healthcare.

NORTH ABBEY

NORTH ABBEY

We created this elegant
marque for strategic marketing
consultancy, North Abbey.

60140

60140 consist of independent
artists committed to bringing the
applied arts into the 21st century.
Purpose created a confident
identity rooted in the balance and
ambiguity of the 60140 name.



PURPOSE — ABOUT US

WHAT YOU CAN EXPECT FROM US

We're very clear about the value of
what we offer: it's simple, consistent

and it's manifest in everything we do.

We’re good to work with

There are no creative prima donnas at Purpose — first and foremost
we're committed to ensuring that our clients are 100% happy with
our service — after all, we want them to come back for more.

Our work is of the highest quality

Our designers are intelligent, talented and committed. They each share
a common personal drive: to produce the most creative, surprising and
powerfully effective work they can — work to be proud of.

As a company we've a breadth of experience dealing with all kinds
of communications problems and an impressive back catalogue of
successful projects.

We won't blow your budgets

We will always charge fairly and appropriately. And, we'll be very clear
about our fees and any related costs, so you are always in control of
your expenditure.

HOW WE CAN HELP YOU

We've told you a little about us but we'd really like an
opportunity to hear about the kind of communications
issues you are facing.

Are you looking for examples of our experience in a
particular type of work that’s not featured here?

Contact us with a brief summary of any potential projects,
and we will send you a tailored link to the Purpose website
that will give you a customised view of relevant work.

If you think we may be able to help you, please contact:

Giles Redmayne Nicola Dew
BUSINESS DIRECTOR NEW BUSINESS MANAGER
020 7724 4711 020 7724 5890
giles@purpose.co.uk nicola@purpose.co.uk



