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HDG
MARKETING BROCHURE

© PURPOSE 2010

BACKGROUND

Established property developer HDG
wanted a luxury brochure to market
a distinguished Mayfair property.

The property uniquely includes
two of London’s most prestigious

addresses in one landmark building.

New Bond Street reflects the
glamorous fashion district of
Mayfair whilst Grosvenor Street
houses some of the most expensive
office space in the world.

SOLUTION

Purpose were approached to create
a piece that would be both highly
aspirational and informative, with
substantial production values to
match the stature of the investment.

The two combined addresses
informed our creative direction.
Taking the concept of ‘two views', we
commissioned two photographers to
capture the contrasting spirit of each
address and presented the opposing
views using the double page spreads.
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LAND SECURITIES
PROMOTIONAL MATERIALS

© PURPOSE 2010

BACKGROUND

Land Securities wanted to promote
the benefits of the New Street Square
development in Holborn to specific
retailers. Land Securities have
established a reputation within the
property world for their distinctive
and highly creative marketing.
This design consolidates that
positioning by challenging the
notion of the traditional property
brochure entirely.

SOLUTION

A metallic box labelled ‘The bhig
picture’ contains a selection of ‘giant’
glossy polaroids that bring the New
Street Square development to life.
Seductive, atmospheric photographs
give a sense of the shops, restaurants,
and vibrant bar and cafe culture of
the square. This format allows the
choice of polaroids to be tailored

to the recipient.
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LAND SECURITIES
‘SHOW & TELL' INVITATION

D&AD AWARDS 06

NOMINATION

GRAPHIC DESIGN
Q DESIGN WEEK 07

COMMENDED
DIRECT MAIL

© PURPOSE 2010

BACKGROUND

Land Securities, the UK’s largest
property developer manage a design
roster comprising of ten of London’s
leading creative agencies.

SOLUTION

Interaction between participating
agencies is positively encouraged
and this invitation was produced
for a ‘Show & Tell’ evening at which
agencies meet to display and
discuss their latest work.

The surprising and tactile format
is as ingenious as it is appropriate.
An inspiring exemplar of the kind
of creative thinking the roster

is designed to encourage.



50 BACKGROUND SOLUTION
JASMINE & TIM Jasmine and Tim. One is from ‘My other half’ stationery brings
WEDDING INVITATION the city, one from the seaside. the two together for their wedding.

MY OTHER HALF

ART DIRECTORS CLUB 10
MERIT
POSTCARDS & INVITATIONS

NEW YORK FESTIVALS 10
GOLD
POSTCARDS & INVITATIONS

© PURPOSE 2010
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SANTINI FOR SELFRIDGES
PACKAGING

© PURPOSE 2010

BACKGROUND

Selfridges wanted a special chocolate
to coincide with National Chocolate
Week 2008, and the fact that —

due to world events — people are
spoiling themselves with little

‘treat’ purchases.

SOLUTION

Purpose worked with
restaurateur and Food Writer
Laura Santini and The Chocolate
Society to produce some Hokey
Pokey with a topical twist.
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LAND SECURITIES
‘TOPPING OUT’ INVITATION

© PURPOSE 2010

BACKGROUND

Purpose were briefed to create

a memorable invitation to the
‘Topping Out’ event for one of the
UK’s largest property developers,
which we did... with apologies

to Mr Warhol.

SOLUTION

Traditionally a ‘Topping Out’ ceremony
is held to mark the completion of the
highest point of a building, and for
Bankside 1 Land Securities organised
agrand ‘Pop Art’ themed party
situated next to the Tate Modern.
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SIMPLY SAUSAGES
CHRISTMAS MAILER

BACKGROUND

Over the years, Simply Sausages
have been building a reputation
as the place to go in London for
the very best gourmet sausages.

The company wanted to consolidate
their reputation within the industry
by sending out a special piece of
marketing to a select list of clients
and suppliers.

SOLUTION

By giving a Christmas cliché

a surprising twist Purpose
created a witty and memorable
mailer — leaving the recipient
in no doubt: these people are
crackers about sausages.

DESIGN WEEK 06
SHORTLISTED
DIRECT MAIL

© PURPOSE 2010



54 BACKGROUND SOLUTION

GREENFORD PRINTING Newly established printers Greenford By building on the familiar
CHRISTMAS MAILER Printing wanted a memorahle way language of colour specification,
to promote their business and at Pantone swatches initiated the main
the same time wish their valued theme for our concept. ‘Panettone’
clients a ‘Merry Christmas and created a colourful twist on the
Happy New Year'. traditional Italian Christmas cake.

The Panettone boxes arrive as a
set of five, featuring special dates
from Christmas Eve to New Years
Day, each one representing a
different pantone colour.

ETTONE® | PANETTONE® ‘
)7C 311207C |

MCNAUGHTON REVIEW 07
WINNER
OVERALL WINNER

MCNAUGHTON REVIEW 07 R —— e P —
WINNER
DIRECT MAIL

DESIGN WEEK 09
SHORTLISTED
DIRECT MAIL
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